
LAW

Michael
Garabedianof
Sagaponack has
been hired as a
partner at Egan&
Golden in
Patchogue and
EastHampton.He

was a partner at Rayano&
Garabedian in SagHarbor and
Central Islip.

NONPROFITS

AngeloZegarelli
ofWest Islip,
acting principal of
theHenryViscardi
School at the
Viscardi Center in
Albertson, for
studentswith

physical disabilities, has been
promoted to head of school.

REAL ESTATE

Charles Rutenberg Realty in
Plainview has some new sales
agents.

Joan Borbee of Bellerose,
left, was with Coach Realtors
in Floral Park.

Racquel McPherson of
South Hempstead, right, was
with Weichert Realtors Quality
Homes in Baldwin.

Michael Fagan of St. James
was with Douglas Elliman Real
Estate in Manhasset.

DavidClarkeof Edenwald, the
Bronx, waswith Re/MaxDistin-
guishedHomes and Properties
in Bronxville.

AndreaGarzonPaneof Baby-
lonwaswith Pane Salvatore
Real Estate in Babylon.

—DIANE DANIELS

The Associated Press

Former Microsoft CEO Steve
Ballmer has created a neworga-
nization to analyze government
spending and revenue to make
it easier to understand.

He says he created USA-
Facts because he was frus-
trated he couldn’t find a single
source that combined all the
relevant local, state and fed-
eral numbers.

Ballmer gathered a group
of data specialists that spent
nearly three years compiling
the information for its first re-
ports, which are available on-
line at USAFacts.org. The re-
ports will be updated periodi-
cally.

“I’m a numbers guy, and I
think the appropriate role of
numbers is to help take compli-
cated situations and simplify
them for people to under-
stand,” Ballmer said.

The formerMicrosoft execu-
tive said he wants to provide
clear information on govern-
ment spending, adding that he
hopes it will be easier to dis-
cuss divisive issues if everyone
can agree on the basic facts.

“When reasonable people,
who may disagree, can look at
the same data, it’s easier for
them to grow closer together,”
Ballmer said.

Already, Ballmer said, he has
been surprised by some of the
numbers, such as the fact that

more than 23 million people
work for the government.

He announced the effort yes-
terday in a speech at the Eco-
nomic Club of New York.

The USAFacts team includes
economists, writers and re-
searchers who produce the re-
ports. Academic experts from
StanfordUniversity, theUniver-
sity of Pennsylvania and Lynch-
berg College also helped.

Ballmer, who bought the Los
Angeles Clippers after retiring
from Microsoft in 2014, told
The New York Times that he
has invested roughly $10 mil-
lion in USAFacts so far, and
he’s willing to continue spend-
ing several million dollars a
year on it.

JAMES T.MADOREBY
james.madore@newsday.com

Lifetime Brands Inc., a seller
of cooking pans, knives and
gadgets, said last night its
board of directors has unani-
mously rejected a buyout offer
from a private equity investor.

Garden City-based Lifetime
said it has turned down “an un-
solicited and non-binding” offer
made last month by Mill Road
CapitalManagement LLC.

Mill Road, based in Green-
wich, Connecticut, owns more
than 11 percent of Lifetime. The
private equity firm had offered
$20 for every Lifetime share
that it doesn’t already own.

The announcement came
after the stock market closed.
In after-hours trading, Life-
time shares were unchanged
from yesterday’s close of
$20.45, which was up 20 cents,
or 1 percent, from Monday.

“The Lifetime Board unani-
mously believes that Lifetime’s
prospects as an independent
company remain strong and
that our goal of continuing to
build long-term stockholder
value will be best served by re-
maining focused on the execu-
tion of our strategy,” Lifetime
CEO Jeffrey Siegel said in a
statement.

He also said the company
values “the constructive rela-
tionship we have had with Mill
Road.”

Mill Road managing director
Scott P. Scharfman didn’t imme-
diately respond to a voicemail
message seeking comment.
However, he told Newsday last
month Lifetime’s management
had “done an outstanding job.”

In the past 12 months, Life-

time shares have increased
$5.24, or 34 percent.

The company reported a
profit of $15.7 million for the
year ended Dec. 31, a 28 per-
cent increase from a year ear-
lier. Sales for the year totaled
$593 million, up nearly 1 per-
cent from 2015.

Lifetime, begun in 1945, is
best known for its Farberware
and KitchenAid cooking items,

Pfaltzgraff and Mikasa dinner-
ware, Hoffritz pots and
Sabatier knives. The company
employs 1,384 people world-
wide.

Mill Road, established in
2004, invests in publicly
traded companies with stock
market capitalization between
$50 million and $300 million.
Lifetime’s capitalization is
about $298 million.

“Lifetime’s prospects as an independent company remain strong,” Lifetime Brands CEO Jeffrey Siegel
said in a statement yesterday. Lifetime’s shares have risen 34 percent in the past 12 months.

LI BUSINESS

READMORE
See who else

has a new position
newsday.com/onthemove

Tracking government revenue and spending

Steve Ballmer has formed
USAFacts as a source for local,
state and federal numbers.
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] Garden City seller of
kitchen gear rejects offer

] Investor Mill Road had
sought to buy rest of shares
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