
REAL ESTATE

Charles Rutenberg Realty in
Plainview has some new hires.

Ivy Johnson of
Elmont, a sales
agent, was with
Langer Realty
Group in Queens
Village.

Juwel Isaac of
Brooklyn, a sales
agent, recently
completed a
course at Real
Estate University
online.

Walter Kenny
of Medford, a
sales agent, was
with Keystone
Realty USA in
East Northport.

Debra Jakob of
Medford, a sales
agent, was with
Keystone Realty
USA in East North-
port.

Sharon Trench
of Hollis, a sales
agent, was with
Century 21 Mile-
stone Realty in
Jamaica, Queens.

Gisselle Peralta of Brook-
lyn, a sales agent, was with
Diamond Resorts Interna-
tional in Hellertown, Pennsyl-
vania.

DwainCarrollof ForestHills, a
sales agent, recently completed
a course at the Long Island
Board of Realtors inWest Baby-
lon.

—DIANE DANIELS

Walmart Stores Inc. is in
talks to buy men’s clothing re-
tail startup Bonobos Inc. for
about $300 million, according
to a person familiar with the
situation.

The discussions are in the
final stages, though the timing
of a deal hasn’t been deter-
mined, said the person, who
asked not to be named because
the discussions are private.

Walmart has been on a tear
of late, buying e-commerce
startups and emerging brands
that used the internet to grow.
Bonobos would representWal-
mart’s latest attempt to build
its cachet online. The com-
pany acquired Jet.com for $3.3
billion last year in a deal that
transformedWalmart’s web op-
erations and brought in a fresh
team of e-commerce execu-
tives. It followed that by snap-
ping up smaller sites, includ-
ing outdoor retailer Moosejaw
and women’s apparel seller
ModCloth, earlier this year.

Founded in 2007, Bonobos
started by selling dress pants
to men and quickly expanded
its repertoire to shorts and
colorful plaid shirts. While
the brand started as an on-
line-only retailer, chief execu-
tive Andy Dunn has in recent

years started to incorporate
brick-and-mortar stores into
its strategy.

Bonobos has raised more
than $120 million in total capi-
tal, according to CrunchBase,
from investors including Cop-
pel Capital, Accel Partners,

Lightspeed Venture Partners
and retailer Nordstrom Inc. —
which sells the brand’s prod-
ucts in its department stores.

The news of the deal talks
was reported by technology
news website Recode on Fri-
day. — Bloomberg

Send submissions
and color headshots to
peopleonthemove@

newsday.com

The streaming service has grown as people turn to mobile devices
to watch video. Netflix has bet heavily on offering original shows.

The Associated Press

SAN FRANCISCO — Net-
flix is on the verge of surpass-
ing 100 million global sub-
scribers, a testament to how
much the video streaming ser-
vice has changed the entertain-
ment landscape since its debut
a decade ago.

The company will reach that
milestone this weekend if its
projections are correct. Netflix
made the prediction yesterday
with the release of its first-
quarter earnings.

The service added nearly 5
million subscribers in the first
three months of 2017 and will
endMarchwith98.7millioncus-
tomers in roughly 190 countries.

Over the past decade, “what
really did it for Netflix was the
explosion of phones and tablets
that allowed people to watch
video everywhere,” said Wed-
bush Securities analyst Michael
Pachter. “ButNetflix clearly had
avisionbefore those devices be-

came so ubiquitous.”
About 51 million of Netflix’s

subscribers are in the United
States. By the end of this year,
Piper Jaffray analyst Michael
Olson expects the majority of
subscribers to be overseas.

Netflix CEO Reed Hastings
called the 100 million sub-
scriber mark “a good start” in a
letter reviewing the company’s
first-quarter results. The under-

stated reaction reflects his ambi-
tion to build the world’s largest
video channel. The company’s
progress toward reaching that
goal has helped drive Netflix’s
stock price progressively higher
during the past five years.

Netflix currently has a mar-
ket value of about $63 billion.
Its stock rose $1.67 to $148.92
in early extended trading fol-
lowing Monday’s earnings an-

nouncement, even though sub-
scriber growth during the first
quarter came in slightly below
management forecasts.

For all its success, Netflix
still has a ways to go to catch
up with HBO, the popular pay-
TV channel that has served as
its role model. HBO has 134
million subscribers world-
wide, including viewers pay-
ing for an internet-only ver-
sion of the channel that was in-
spired by Netflix’s success.

Other cable channels also are
offering internet-only options
as more viewers, especially
younger people, eschew tradi-
tional TV packages for stream-
ing services instead.

The trend has confronted
Netflix with more competition
in the battle for household en-
tertainment budgets. Netflix
so far has responded by spend-
ing heavily on original shows
such as “Stranger Things” and
“House of Cards” and selling
its service at a relatively low
price. Subscriptions range
from $8 to $12 per month.

The Los Gatos, California,
company, which earned $178
million on revenue of $2.6 bil-
lion in the first quarter, ex-
pects to spend about $6 billion
on programming this year.
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growth overseas this year

Walmart in talks to buy Bonobos

Men’s clothier Bonobos started online but recently has added physical stores, like this one in Manhattan.
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